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Our Ag enda Constant Contact’

Connect. Inform. Grow.

What Is Social Media Marketing?
Why Market Using Social Media?

Doing It Well: Best Practices for Social Media Marketing
for Small Business

\VConnections

\VEngaging Content

\VConversations

Managing Your Activity and Time €S 5‘_m‘am'

Next Steps aw
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Why Do We #dAMarket o?

g.'ons’tgnEContacf
Mor eé
\/ Customers
We Want V' Clients
More! \/ Volunteers
\/ Donors/Members
\/ Brand Awareness
\/ Sales
V' Time in the day!
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New Tools Have Changed the Shape of
Small Business Marketing

Connect. Inform. Grow.

Website |

Email marketing 1
In person 1

Event Marketing 1
Facebook] |
Online advertising 1
Direct mail |
Telephone 1

Blogs 1

[Cikedn |
Twiter |

Online surveys |
YouTube | 16%
Other | 10%

Meetup | 5%
MySpace | 0 404

27%
26%
20%

Important Tools for Marketing My Business
n=4,459, U.S. Small Businesses

88%
64%

We have reached a point where:

of people
trust ads

of people
trust consumer
recommendations

0 500 1,000 1,500 2,000 2,500

Source: Constant Contact 2010 Small Business Attitudes & Outlook Survey, Feb-Apr; 29% sol

Find Social Media
Tool Important

51% Facebook
29% Blogs
27% LinkedIn
26% Twitter
16% YouTube

ﬂ

er 25 employees
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Five Types of People: i~
Leverage Relationships to Inspire Engagement Constant Contact’

Connect. Inform. Grow.

Customers

Suspects

Copyright © 2011 Constant Contact, Inc. 5
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Constant Contact’
Connect. Inform. Grow.
Building your social network .
gy Linked [[1J.
of fans, followers, and connections,
using
yelp& s

Relevant and interesting content
that is shared, allowing you to

Reach and engage more people
and

Drive more business.




P o
Concerns? You Are Not Alone Constert Contoet’

Connect. Inform. Grow.

Soci al Medi a Marketing | o
| will never have a mil |l 1

Using new, inbound marketing tools sound great,
but e

| wi | | never write Though?
Paying attention to whato
media sounds wuseful, bute
| 01 | never have a dedi cat

| hear about new tools and networks everyday,

but é
| jJjust dondot have the tim
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What You DO Have is Powerful

Constant Contact’

Connect. Inform. Grow.

You can successfully market your
small business or association
because you haveé

A Loyal, happy customers

A An excellent customer
experience

A Interesting and important
things to say!

Copyright © 2011 Constant Contact, Inc. 8



Set Reasonable Goals and Expectations

Constant Contact’

Connect. Inform. Grow.

Leverage your excellent
customer experience for Social
Media success

/Drive engagement (action)
/AEncourage repeat business
/AEncourage referrals

/Get online endorsements

/Reach new customers through
online, word-of-mouth marketing

Copyright © 2011 Constant Contact, Inc. 9



Connect. Inform. Grow.

Dingo Facebook Fan Promotion

Welcome to the Dingo Community July, 2010

Dingo, apet supply
company, sent an Email
Campaign to 8,934
subscribers

Dingo shared the offer on
Facebook and Twitter

Dingo had its fans join
their email list through
the CTCT Facebook App

5 Dingo now has

Dingo kept their fans up B 6 320 Likesind14,140 Subscribers

to date on their progress Dear Mike,

Congratulations|

pi ngoss fans sl 4===a |f 00K them 3 days!

campaign through social

Whether you are™s

n etWorkS an d On thei r current Dingo facebook Find the tDin Product Of our
Dingo Ask & An r
own B I 0] g S IR ara What Wil Your Do for Dingo Stor! Consxe:t

looking to try Dingo e
About Dingo
for the first time, you have qualified for a $20 online "

coupon at the Dingo website (see details below). Contact Us|




Social
Network:

& myspace.

cuJicecer

sinked [14].

Content
Sharing

eeeeeeeeeeeeeee

You (T

Be Where Your Customers Are

Reviews &

Ratings Sites

yelps

HoméS'térQ

©® tripadvisor*

LocationBased
Services

foursquare

Gowallal

Constant Contact’

Connect. Inform. Grow.

Social

Bookmarking

di
g del.icio.us

Y tweetmeme™

@ g_tumbleUpon

iscover your web

\VVThe sites that your customers and members are using

V' The sites that your partners & suppliers are using

\/ The sites that your competitors are using

Copyright © 2011 Constant Contact, Inc.
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Connect. Inform. Grow.

Discover Preferred Channels

Your Contacts Want To Add social icons to emaill

Keep In Touch, but on campaigns to define your
their terms audi enceods pref

® Email

H Face boo k International Bacon Day Party
. at The Swinery

m Twitter

International Bacon Day is held the Saturday before Labor Day.
We invite all pork-lovers (and even vegetarians!) to celebrate the
goodness the swine has given us.

When:
Saturday, September 4, 2010
10am-3pm

What:
International Bacon Day Party
free bacon chocolate chip cookies
$2.50 bacon dog
$5bacon burger
Various bacon-filled brunch items

+
Meet The Swinery team facebook
copyright © 2011 Constant Contact, Inc. Music at The Courtyard




Kick-start Growth: Use Your Email List

Constant Contact’

Connect. Inform. Grow.

Announce your new presence hb

In your newsletter with a clear n sr .
new hampshire businesses

Call-to-Action \/\/ for social responsibility

In This Issue September Greetings |,

Include standard links in every e S

email so subscribers can share

your content

Quick Links Please Take Important Email Survey Next Week

NHBSR and UNH are teaming up to deliver educational training
programs for busingss managers and leaders, on sustainable
MEINSss practices. The curnicslum will balance topicsin the
triple bottom line: social issues, business issues, and
environmental issues. The 3im of this survey is to receive

- M M teadback from you to customize the format and topics that will
I n C I u d e S 0 C I al m ed I a S I g n u p best mest your professional and business needs. We highly value

YOur Input and thank you 1n advance tor taking the time to

complete this 5-10 minute survey next week. Please watch your

icons in every email so subscribers - oo
can join you on your social sites

( nhbsr

Rty

N — Register Now for September’s Webinar & Go On Tour!

.
Webinar
Series 2010 Register now for two valuabie September programs; Energy
Ethaency Webinar,' next Wednesday, September 8 and a \Go On
Tour'at Hannaford on Tuesday, September 28. Both of these
The Time for Enerey events are FREE toyou as a member. Take advantage of these
i great benents of your NHBSR membere>-— == on &
registration links balow.

"REGISTER NOW | chesrs! wolly E] @ YouTH) ’

—

Efficiency iz Now

Copyright © 2011 Constant Contact, Inc. 13



Complete your business
profile
Description
Contact information
Website URL
Join My Mailing List

Brand your presence
Logo, pictures,
background

Add starter content

- ¥
iz ;

Constant Contact’

Connect. Inform. Grow.

ocus HR - ou & consulting services

Vi

Join My List Notes Discussions

Nz cribe via SV
Write somethify,..

Welcome to Focus ART We want

each and every enirepreneur to be a Attad ﬂ m

great people leader. This page is
dedicated to providing your

information, resources and general q Filters
HR. expertise to make you a great
people leader! Focus HR - outsourced HR & consulting services Did you ever get the "reality
E is perception” speech?
N June 21 at 5: 16pm - Comment - Like
Information

Location:
Barrington, IL Get it delivered to you in box every two weeks, sign up here http://conta.cc/a®8i1n

o vicit the "ioin pou lict! toh

I IE Focus HR - outsourced HR & consulting services Newsletter went out today.

[blog] Perception is Reality - Likten

SUCCESSFUL PEOPLE = SUCCESSFLL BUSINESS

Copyright © 2011 Constant Contact, Inc. 14
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Connect. Inform. Grow.

Information, tips, and practical advice
Questions asked by your customers
Links to:

Archived email marketing newsletters

Polls and surveys

Event homepages and registration pages

Bl ogs (yours and ot herso)
Websites (yours, and others in your area of expertise)
Product or service reviews

Thought-provoking discussions that inspires dialogue
Relevant videos, photos, podcasts

Copyright © 2011 Constant Contact, Inc. 15
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Constant Contact’

Connect. Inform. Grow.

< YYH 2y
twikkes

Life is a Laugh at Breathing Time Yoga!
Register for Laughter Yoga early and
receive a discounted rate.
http://conta.cc/cuDDWO #tb

Content is the feeder
of social networks

Write great content once, then
broadcast it. Create sound bites for
shorter media.

Reply Retweet

BreathingTime

Breathing Time Yoga

The best content inspires sharing:
a Word Of adVice Or One Sentence I'®2010 Twitter AboutUs Contact Blog Status Goodies APl Business Help Jobs Terms Priva
can go a long way!

Original, personalized content is
important

Less is more! Short content is best,
one idea at a time. You can always
share links to more.

Copyright © 2011 Constant Contact, Inc. 16
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Connect. Inform. Grow.

Make your social presence a reflection
of your business/organization. |
Dondét blur personal and pr of}

Be transparent.
New users should immediately identify what you do.

itick to Your Knitting. o

Deliberately choose your expertise and areas
of engagement.

Put the social in the social media.
Be broad and informal éand

Copyright © 2011 Constant Contact, Inc. 17



facebook

Want to bea
Star in Your Own
Backyard?

Extreme Bio
Makeover!

Suggest to Friends

This is the place for solopreneurs the
world over to chat about how to
prepare their stories so the right
people will listen.

If you want to get seen, heard,
celebrated and COMPENSATED for
your expert status, get your
inspiration and tips here!

Information

Location:
Bellevue, WA

Phone:
425-641-5214
Mon -Fri:

9:00 am - 5:00 pm

87 People Like This

Anna Liotta Victor Miller Christine
Buffaloe

Q

Extreme Bio Makeover Salon

wall Info Photos Discussions Reviews Boxes »

Extreme Bio Makeover Salon + Others RalTnTR: R IEU AT RSN Just Others

—
ﬂ
‘Want 10 be &
Rtar = Yruer Nan

Extreme Bio Makeover Salon Meet Monday Morning VA Founder Dawn Martinello
and read her client-attracting bio that is working wonders in her business. If you
need a VA, check this out!

Hire Me. product launch specialist. Guiding clients to successfully
launch their e-products + use s

Www.mondaymorningva.com

Get your systems up and running smoothly BEFORE you launch your
information products to the world. We are here to make it easy, seamless,
and profitable,

¢]] 17 hours ago * Share

Extreme Bio Makeover Salon Leslie Irish Evans of Peeling Mom Off the Ceiling
did a radio interview, and her new bio set the stage for her to rock the house. The
intro, of course, is right at the top of the interview. Click on the sassy image of the
mom with arms everywhere at the bottom of this blog post to listen in. Comments
anyone?

Want 10 be »

Stoe i Yo Man

How to Peel Moms Off the Ceiling « Mamamorphosis — Life Coaching
for Moms

amykessel.wordpress.com

I recently had a areat chat with the fabulous Leslie Irish Evans, creator of
Peeling Mom Off the Ceiling. Leslie is a massage therapist/ writer fentrepreneur
mom who has recognized an epidemic in our midst: the Mommy Martyr. The
symptoms of Mommy Martyrdom are chronically overbooked schedules,
chroni...

¢]] Yesterday at 1:33am - Share

A Extreme Bio Makeover Salon Happy
| to share a link to Alison Vaugh's new speaker bio. Her new book
Mawbes Inspired Style gives her a new reason to share her message with large
audiences. Read on and enjoy!

About Alison - www.sexyandageless.com

www.sexyandageless.com
Professional Speaker Co-author of the book, Inspired Style AICI
MemberAICI -Association of Image Consultants International

¢]] Wednesday at 4:26pm - Share

w Alison Vaughn Nancy, I love it! You are the best at what you do!
P cRAVO
Wednesday at 8:28pm - Flag

Home Profile Account v

Create an Ad

Connect With More
Friends

Share the Facebook
experience with more of your
friends. Use our simple invite
tools to start connecting.

More Ads



Make Content Shareable/Broadcast-able

Powered by
CTCT Issue No.

f Clothi

B 7§
Our beautiful new share bar - now on .
the social web view of shared emails!

Join Email List

™

Greetings!

Featured Article
Save 25%

Featured Article

Use this section to focus on the key

: message of your newsletter. Is there
industry news that they should be
aware of? How will the news affect your

My News members?

»T«m.:le Subtitle What action, if any, do you want your

r ase studies, su estimonials or examples of how members to take? Add a "Find out

i your product or se f ick material fron more” link to additional information that
you may have hosted on your website.

19




Content Reuse: Focus HR

Constant Contact’

Connect. Inform. Grow.
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